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Global Hedge Fund AUM

Fig. 1.10: Global Hedge fund AUM tops $4.37tn by Q3

Historical hedge fund AUM by strategy

5,000
= 4,000
a =
% 3000 g—— B |
s BB BB
> 2,000
1,000
0
wwwiw oo oor
LT BAG L E b L
(4] (1] )
s388=338s=

M Equity strategies

B Relative value strategies

Morgan Lewis

Jun-17 RN
Sep-17 RN
Dec-17 NNEERENN

B
o}
1
©
=

B Macro strategies

M Multi-strategy

- - — - — T ©—

Mar-20 INEERENN
Jun-20 IEEERENN
Sep-20 INEENENN
Dec-20 NN
Mar-21 N
Jun-21 INEEERENN
Sep-21 INNEEEEENN
Dec-21 NN
Mar-22 NN
Jun-22 IEEENENN
Sep-22 IEEENENN
Dec-22 RN
Mar-23 N
Jun-23 INEEENN
Sep-23 INEEENENN

W Event driven strategies M Credit strategies

B Niche Strategies W Managed Futures/CTAs

Source: Preqin Pro

Source: Pregin Global
Report 2024: Hedge
Funds



US Hedge Fund Data

Hedge Fund Universe 10.35

Gross assets ($Tril.)
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Hedge Fund Cash Flows

Fig. 2.1: Hedge funds cash flows turn negative in Q3
Quarterly hedge funds net cash flows
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Active Funds in Market Plateau

Fig. 2.10: Active funds in market plateau
Number of active funds by year established and strategy
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Hedge Fund Equity Strategies

ASSET CLASS BY STRATEGY
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Launches vs. Liquidations

Fig. 4.6: More funds liquidated than launched
Hedge fund launches and liquidations
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Niche Strategy Growth

Fig. 7.1: Niche strategy growth accelerates post-2020
Niche strategy total active funds and aggregate AUM
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Expected Increases/Decreases in Hedge Fund

Strategies

Fig. 9.8: Multi-strategy funds pique investor interest
Investors were asked in which hedge fund strategies they expect to increase/decrease their exposure
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Allocations to Hedge Funds by Investor Types

Fig. 10.3: Family offices have greatest median allocation to hedge funds
Median current allocation (as a percentage of AUM) to hedge funds by investor type
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